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How to Start and Grow a Business 

MODULE 9: Finalize Your Website and Populate it With Content; Create a 

Social Media Plan; reate Sales Strategies 

1. Complete the Website and Populate it With Content. 

Set up a simple website 

Your website is a key part of your business. The first step in building a successful website is to 

be clear on what you want it to achieve. Many entrepreneurs suffer from the “if you build it, they 

will come” mentality, imagining that if they put up a website, they’ll get a flood of new 

customers. That’s not a realistic goal.   

When deciding what you’re going to use your website for, keep in mind not only the initial cost 

of the site’s design and development, but the ongoing maintenance. If your site will require 

frequent updates and changes, you’ll want to make sure the site is designed in such a way that 

you can easily make those changes.  

Remember, most companies can be highly successful using a simple website that describes the 

company’s services and products and provides answers to most-asked questions.  

Website design and hosting  

In putting up your website, you basically have two options:  

1. Do it yourself. Many website hosting providers offer tools to help you design your own 

website, including a business website, and then will host that site for you. This can be a 

fairly inexpensive way to get your website up-and-running. But be warned—this may not 

be as easy as it seems, especially if you are not tech-savvy, but if you’re willing to spend 

some time learning the necessary skills, developing your own site may be viable option. 

Among the simplest and most widely-used tools include Wordpress, Shopify, and 

SquareSpace. Each of these options offer pre-made templates that you can earily 

customize to fit your needs. 
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2. Hire someone else to do it for you. There’s a wealth of website designers and hosting 

companies out there for you to choose from. But the very fact that there’s so many—and 

the costs are so varied—makes it difficult to know which one to choose. So ask around 

and get recommendations from others. Check with your industry or professional 

association; you’ll probably find some developers who specialize in your type of 

business. Also, ask other entrepreneurs in your community for recommendations. But 

don’t think that hiring someone else to develop your site lets you off the hook for 

planning it—you’ll still need to decide on exactly what you want and need, then 

communicate that clearly to your developer. Spend some time looking at other sites 

related to your industry, and then make a list of what you like and don’t like.  

 

2. Add Merchant Account to Website. 

We’ve already talked about this topic extensively in other modules, so review those if you would 

like more information on how to decide on one and how to use one. 

3. Create Sales Scripts. 

Your sales pitch  

At some point, though, you will need to make the pitch—actually ask a “prospect,” a prospective 

customer, to by your product or service.  

A sales pitch can come in many forms, but it has three distinct stages:  

▪ Your pitch  

▪ The customer’s concerns and objections  

▪ Your rejoinder, or reply, to those concerns and objections  

 

After you’ve been in business for a while, you’ll know the objections or concerns that keep most 

prospects from making the decision to buy. Work on your response to those objections so you 

can sound confident when those concerns arise during the course of a sales call.  

It’s generally best to anticipate objections and respond to them before they’re even raised. This 

way, you can address whatever shortcomings or problems and prospect may be thinking about, 

whether they voice them or not. 

4. Rehearse Sales Pitches and Have Sales Professionals Help With Online 

Sales Copy. 

You can find tips for overcoming stage fright and presentation jitters by referring to several of 

the previous modules. Review them if you would like more information on this!  
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Now it's time to take the short Module 9 Assessment. A 100% on this assessment allows you 

to move on to Module 10. You may take it as many times as you like. 

 


