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Module 6 
 

   By now you should have written the first draft of your first few chapters. Remember, 

the first draft will be changed and refined over and over again, so don’t worry about 

perfection at this point.  

 

     Contact your coach if you get “writer’s block” (confusion; the inability to write). If this 

happens, read what you have written to a trusted friend and get his/her feedback. Then 

discuss the possible direction the book can take, and invite him/her to do the same. By 

nature people are often quite creative and willing to help, and others can usually get you 

over your “hump”.  

 

1. Listen (or re-listen) to Dr. Paula’s CD: “The Nuts and Bolts of Writing a 

Book.” You will find this on your user dashboard. In the beginning, Paula 

Fellingham teaches how to organize the book, but then she talks about word 

crafting, grammar, etc. This is valuable information for you at this stage in the 

book-creating process. If you’d like, discuss the CD content with your coach. 

 

2. If you have your title, go online to www.GoDaddy.com and purchase a website 

address (URL) for your book. It costs about $8.95 a year; you can pay with a 

credit card. This enables you to create a website later to promote and/or sell your 

book and other products. Websites are good tools to advertise and spark interest in 

your book. Future “How to Write a Book” Modules will provide you with more 

information re: how to market your book online. Also, Dr. Fellingham has an entire 

12 Module Program entitled “How to Market Your Business Online.” 

 

3. Study the following: 

 

Chapter Writing Step by Step 

 

 

One of the most frequently asked question Dr. Paula receives is: “How long is a 

chapter?” 
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A chapter is the length required to fully present and develop your ideas or theme. 

Most chapters are 20-30 manuscript pages when completed. 

 

It is not necessary to write the chapters in order.  Most professionals recommend 

beginning with those you believe will be the easiest to write. 

 

Both chapter titles and openings need to reach out and grab readers with a “hook”. A 

hook is a statement or question that is so dramatic, touching, or puzzling that it 

immediately captures the readers’ interest.  There are 3 main types of hooks: 

 

A. Have you ever?  
 

Ask this question at the start of a chapter and follow it with a list of 

common experiences that people with the problem you discuss are likely to have 

experienced.  This hooks readers because you are describing personal experiences 

for which they didn’t anticipate your solutions or your insight. They may continue 

reading to discover how much more about their personal situation you might 

know, or to learn about your solutions. 

 

B. The case history  

 

Case histories (also called anecdotes) hook readers because everyone 

has a need to compare themselves to others; it helps us maintain our sense of 

balance as individuals. Most people can’t resist the inside story of someone’s 

private triumphs or sufferings.   

 

They also hook readers because people in case histories often face the same 

situation as your readers. Discovering that others have endured the same troubles 

gives most readers a sense of reassurance. They also like to know whether 

someone else’s life story (that’s similar to theirs) turns out positive or negative. 

 

C. Provocative or dramatic statements 

 

Framing your chapter’s central theme in vivid, intriguing sentences 

is a good way to capture readers’ attention. It makes the reader want to see what 

follows; they hope it will be equally interesting. 

 

Opinions and statements can be made bold and startling in many ways. You can 

use the following: 

 

*A paradox: “People who genuinely love one another often have frequent fights.” 

*A startling statistic: “Last year 2000 American women became millionaires. You 

could have been one of them!” 



 

 

 

 
 

Copyright ©2017 www.PaulaFellingham.com All Rights Reserved. 
 

All of this information is owned exclusively by PaulaFellingham.com. Any duplication or redistribution of this content without 

written consent is prohibited. 

 

*A provocative question: “What is the one thing no winning athlete ever tells 

another?” 

*Proactive: “You can build furniture that looks better than store-bought, and at 

half the price.” 

*Human drama: “Anger, hot flashes, anxiety, and sudden lack of response. We 

are talking about men who have entered the almost unsuspected change-of-life 

called male menopause.” 

 

5. Begin thinking about your future book proposal now  

 

If you choose to publish with a traditional publishing house instead of self-

publishing, you’ll include a sample chapter of your book in your book proposal. 

So, if you choose to find a literary agent who will pitch your book to publishers, 

now is a good time to begin thinking about which chapter best showcases your 

book’s theme. When you’ve chosen the best chapter, you will: 

 

1. Type the number and name of the chapter at the top of the page. Skip a few 

lines. 

2. Write a dramatic summary of the chapter’s theme. 

 

If you aren’t ready for this quite yet don’t worry. You’ll have time to work on this 

later. We simply want you to be thinking about the future of your book 

throughout the entire writing process; beginning with the end in mind. 

 

6.        Keep writing, writing, writing.  

 

 

 

 

 

 

 


