
 

 

 
 

Copyright ©2017 www.PaulaFellingham.com All Rights Reserved. 
 

All of this information is owned exclusively by PaulaFellingham.com. Any duplication or redistribution of this content without 

written consent is prohibited. 

 

 

Module 10 

 

            Marketing Your Book 

 
 

Marketing is perhaps the most important component in the success of your book. Whether  

you go with a traditional publisher or whether you self-publish, this is fact: your ability to market 

your book will determine, to a large extent, your book’s success or failure in the marketplace. 

 

Study the following ways to market your book, and create a marketing plan to implement 

them. You will have ideas of your own as well. If you haven’t completed the page in the Book 

Proposal that outlines how you will market your book and how you expect it to be marketed by 

the publishing company, do it now. 

 

When developing your Marketing Plan, answer to the following questions:   

 

1. What is the purpose of your book?  Why are you writing it? 

2. What are the benefits of reading your book? 

3. Who is your audience?  What specific types of people or groups might be 

interested in your subject?  What magazines and newspapers do they read?  

Where do they shop and what websites do they visit? 

4. What is your niche?  What sets you apart from your competition? 

5. Who will you approach?  What will you say?  When will you do it?  Where are 

they located?  How will you approach them? 

6. How much will you spend to market your book?   

7. Do your books fit a theme? Can you define your book clearly and succinctly? 

 

Ways to Market Your Book 

 
1. Giving presentations is one of the most effective ways to create an awareness of your 

message, and your book. 

 

Children’s books:  Speak at schools, libraries, PTA groups and events, book fairs (offer to 

volunteer in exchange for having your book there). 
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Reading Groups: Go online and find local reading groups and Book Clubs. Offer free 

copies of your book and allow people to review it. 

 

“Google” the subject of your book and find local and national organizations that deal with 

that subject. Contact them and offer to speak and/or submit an article for their newsletter, 

website, etc. 

 

Contact Youth Groups: These groups are always looking for free speakers or inexpensive 

entertainment and activities. 

 

Religious or Spiritual Books:  Learn about The Whole Life Expo, a traveling exhibition of 

New Age products and services oriented toward health and spirituality.  Unity churches have 

authors speak and then sign books at their bookstores. 

 

Books for Seniors/Aging Populations: Contact Assisted Living and Retirement Centers and 

offer to speak/present your book. Contact Senior Citizens organizations and clubs and 

Resident Living Centers. 

 

Give Something Away at your presentation to help them remember you and your book. It 

can be as simple as a flyer with a poem on the subject. 

 

Bookstores: Most bookstores encourage events and even employ event coordinators.  

Contact them and offer free speaking or book signings. 

 

2.  Trade Publicity. 

 Publishers Weekly (PW) has a department to help authors publicize their books. Send 

them information. 

 Library Journal is the PW for libraries. If your book has strong library potential, look at 

your librarian’s edition of Library Journal and come up with an idea for an article in it. 

 There are thousands of online and offline newsletters and magazines in every field that 

review books. 

 *Find and attend the meetings and newsletters of publishing and writers’ organizations. 

 *Watch the cable channel CSPAN2 on weekends. 

 *Attend Book Expo America and regional booksellers’ events. 

 

3.  Business, Radio, Television Interviews. 

 A.  Make your book newsworthy.  Look for news stories and find a way to tie your book 

to one of them. 

 B.  If your book addresses social concerns, you may get interviews on radio and 

television shows, so contact the stations and ASK! 

 C.  Visual appeal:  Television is a visual medium, and interview shows avoid “talking 

heads” so come up with something you can demonstrate. 

 D.  Be professional; dress the part.  Sit up tall.  Stay on message and engage the audience. 
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 E.  Resource:  Steve Harrison’s Radio-TV interview Report.  This is a monthly magazine-

format promotional piece that features authors who wish to be booked on shows.  See 

www.rtir.com. 

 

4.  Your website:  Be sure to include: 

 *Contact information 

 *Media kit 

 *List of any upcoming appearances 

 *Description of your product and services 

 *Video/audio of a presentation or interview 

 *Sample chapter 

*Message Board so people can discuss what’s going on in your field and their 

experiences with your books, products and services. 

 *Reviews of your books and/or testimonials 

 *Photos of your book cover 

 *Newsletter or tip of the day that will bring them back to your site 

 *Contests 

 *Questionnaires 

 *Evaluation form for your site and/or book 

 *Answers to “Frequently Asked Questions” 

 *Opportunities to buy your book/products from you or a link to online booksellers 

*Quality content in as few words as possible. Remember, you have ten seconds to capture 

the attention of net surfers. 

 *Links from as many directories, search engines and other sites as possible 

 *Online talk or chat session. 

 *Free conference call to answer questions and offer discussions about your book subject 

 

Check out sites such as www.ronkaufman.com.  

 

5. Your Membership in Community Service Groups 

 

 Join community organizations to hone your skills and learn new ones, as well as make 

important contacts and publicize your book/product. The more you help the groups you join, the 

more willing they will be to sing your praises and help you achieve your goals. 

 Give presentations to interested groups and sell your book afterwards. 

 Encourage members to contact you if they have any questions. 

 Offer to write for organizations’ newsletters. 

  

6. Create a Media/Press Kit  

 

 Your Press Kit should provide the media with information that will convince them to 

interview you. This can all be online, if you choose. It should include: 

 

A. A one page news release about your book 
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B. A list of questions for which you will rehearse answers 

C. Your bio 

D. Your picture 

E. Articles by or about you  

F. Articles that prove your subject is newsworthy 

G. A fact sheet with the most important points in your book 

H. A pitch letter explaining why you will make an outstanding subject for an interview. 

I. An audio/video tape of you speaking or being interviewed 

J. Your business card (offline) 

K. Quotes from satisfied readers 

 

Email just the news release, which asks the media to request your book invites them to 

visit your website (to see the rest of the press kit and to watch your video). 

 

7. Network 

 

 A.  Talk about your book to friends, colleagues, etc. 

 B.  Take a copy of your book everywhere you go. 

 C.  Write a Letter to the Editor for newsletters of relevant organizations. 

 D.  Give your book as gifts. 

E.  Recommend it during your speeches; ask for free flyers if your group is holding a 

conference. 

 F.  Give your friends free copies. 

G.  Sell books to corporations to use as gifts or incentives. They may use it as a 

motivational tool for their employees or a gift for their customers. 

 

Along with selling your book, you also need to sell yourself. Customers are not only buying the 

book, they are buying you - your stature, your promises, your credibility, your hope and success. 

This is branding.  

 

8.  Read about branding concepts on the Internet or in sales and marketing books. Find examples 

of marketing firms that have helped people create their own brand. If your book or books present 

a theme, you can effectively brand yourself around that. 

 

9.  Decide on a marketing plan for your book and one for “selling” you.  Decide how to best sell 

yourself as an expert - someone readers can rely on to help them with problems or entertain 

them.   

 

10.  Create your online and offline Media Kit and Press Release. 

 

11.  Always look for publicity opportunities and market yourself and your book continuously. 

 

8. Facebook Marketing 
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Facebook is by far the most cost-efficient online advertising platform that there is. I encourage 

you to create a Facebook BUSINESS page (not just a personal page) and begin building an 

audience there. Post inspiration, lifestyle tips, and some posts related to your book on your page, 

and begin distributing “like” page ads. After you have begun to grow your page, test some ads 

that advertise your book to begin spreading awareness. 

 

You can begin both your LIKE ads and your book ads at as little as $5 a day. You’ll be amazed 

how far that goes!  

 

I talk a little more about building a Facebook page for your business and advertising with it in 

some of my other classes, like How To Create A Wealth-Producing Information Empire. I 

highly recommend that class to anyone who is trying to build a business or market their 

products online! 

 

 

http://paulafellingham.com/create-wealth-producing-information-empire/

